SGS INTERNATIONAL ACQUIRES McGURK GROUP

LONDON — April 02, 2007— SGS International, Inc. (SGS), an international leader in providing
"Design2Print” packaging services for some of the world's most powerful brands, today
announced that it has acquired The McGurk Group, a UK-based provider of end-to-end digital
artwork and reprographics packaging solutions. With facilities in England and Hong Kong,
McGurk will be integrated into the SGS brand, and be led by SGS’ global management team.

Terms of the transaction were not disclosed.

The deal is part of the company’s strategy to expand its presence and capabilities in Europe
and Asia. Last fall SGS announced that it had acquired The Box Room Ltd., an artwork and
project management services company based in Tamworth, England, and the packaging

division of Lukkien Foto & Design B.V., a Netherlands-based media and advertising services

company.

Retail Expertise & Asian Presence

“McGurk is one of Europe’s most respected names in digital artwork and packaging
reprographics, and we're delighted to have them as part of the SGS family,” said Michael L.
Shannon, senior vice president, global operations at SGS. “McGurk’s expertise in retail
packaging and their Asian footprint makes them a particularly attractive partner, and we look
forward to working together to provide current and prospective clients with fully integrated

Design2Print packaging services.”

Shannon noted that SGS provides a complete range of services necessary to bring a package
from the design process to print, with a focus on reducing time to market as well as costs. With
a full spectrum of innovative digital solutions that streamline the capture, management,
execution and distribution of graphics information, SGS works for many of the world’s
preeminent consumer products goods companies and retail merchants, as well as the printers

that support them.



ABOUT SGS

SGS International, Inc., a portfolio company of Court Square Capital Partners (formerly Citigroup Venture
Capital), has over 60 years of experience in providing consumer product packaging services. As the
Design2Print partner of choice for the world’s most powerful brands, SGS enhances visual identity across
multiple media around the world, ensuring the highest standards every step of the way. With annual
revenues of $290 million (U.S.), the company is well positioned to meet the global needs of its clients via
U.S., Canadian, Latin American, European and Asian operations.

This press release contains forward-looking information. These statements reflect management’s expectations, estimates, and
assumptions, based on information available at the time of the statement. Forward-looking statements include, but are not limited
to, statements regarding future events, plans, goals, objectives, and expectations. The words “anticipate,” “believe,” “estimate,”
“expect,” “plan,” “intend,” “likely,” “will,” “should,” and similar expressions are intended to identify forward-looking statements.
Forward-looking statements are not guarantees of future performance and involve risks, uncertainties and other factors, which may
cause our actual results, performance or achievements to be materially different from any future results, performance, or
achievements expressed or implied by those statements. Factors that could cause actual results to differ materially from those in
the forward-looking statements include: loss of existing customers and/or failure to acquire new customers; graphic products
industry trends, including greater than anticipated pricing pressures, product and service rates and factors affecting supply and
demand; and our ability to execute our business plan, including the costs of and ability to integrate acquisitions; as well as other risk
factors summarized in SGS International, Inc.’s filings with the Securities and Exchange Commission. We undertake no obligation
to publicly update or revise any forward-looking statements to reflect changed assumptions, the occurrence of anticipated or
unanticipated events, or changes to future results over time.
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